




Spring has tiptoed in, draping the world in a symphony of colours, blossoms unfurling like whispered 
promises, hues of hope spilling into the air. February, you slow, simmering prelude to the grand crescendo 
that is SATTE. It was the calm before the whirlwind, the pause before the plunge, and now, in its wake, I 
find myself carrying echoes of countless conversations, stories that refuse to fade, and the overwhelming 
passion destinations hold for India.

There’s something profoundly moving about meeting almost every destination under one roof, witnessing 
their dedication, their hunger to be part of India's travel revolution. Trust me, there’s so much to do this 
year. International brands are not just stepping but sprinting into the Indian market, each bringing their 
finest to entice and inspire. And as media, we stand poised on our toes, in our element, to amplify their 
voices and to craft narratives that matter.

But beyond the business, beyond the deals and data, there was something far more precious at SATTE- 
love. The kind that lingers in the warmth of familiar faces, in the words of clients and readers who see us 
only once a year yet remain connected through our pages. How they follow our stories, how they wait for 
the next issue- it’s humbling, it’s powerful.

And while the event haze still lingers, we march ahead to our next masterpiece- our ITB Special Issue. This 
one is stitched together with threads of heritage and adventure, featuring the spellbinding landscapes of 
Chhattisgarh, Madhya Pradesh, Uttar Pradesh, and Karnataka. From the fairy-tale charm of Disneyland 
Paris Hotel to the spiritual serenity of Pemako, from the soul of Morocco to the vibrance of Taiwan, we’ve 
left no stone unturned. And of course, industry leaders bring us insights on the topics that truly shape 
travel today.

But the Bollywood bu� in me is particularly thrilled about a feature that’s close to my heart- Bollywood 
Tourism. Just pause for a moment and think about it: the world’s largest film industry, seamlessly 
intertwined with travel. The dreamscapes of cinema fuelling real-world wanderlust. It’s grand, it’s surreal, 
and it’s an untapped treasure trove waiting to be explored.

I hope you find as much joy flipping through these pages as we did bringing them to life. Because this 
is more than a magazine-it’s a labour of love, a bridge between stories and seekers, a testament to the 
magic of travel.

Happy reading!

 : travelturtlemag

Bharti Sharma
Editor

Editor’s  Le�er
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A new era begins with the grand return 
of StarCruises and Dream Cruises

COM M U NIQUÉ
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Resorts World Cruises announces the grand return of two of Asia’s 
most iconic and legendary cruise brands – StarCruises (a refreshed 
take on the previous Star Cruises brand) and Dream Cruises. The 
Resorts World Cruises brand was used temporarily to restart cruising 
in Asia post Covid, and will be reverting to its original roots, which 
span over the last 30 years. The brand transition period will take 
approximately 3 months with the renewed ambition to reinforce 
StarCruises and Dream Cruises as pioneers of the Asian and global 
cruising industry.

Sabi Sabi Collection appoints Ace Connect to 
strengthen presence in the Indian Market
Sabi Sabi Collection announces the appointment of Ace 
Connect, led by Alpa Jani, to represent us in the Indian 
market. This partnership reinforces Sabi Sabi’s 
commitment to expanding its presence in one of the 
world’s most dynamic and rapidly growing luxury travel 
markets.

To facilitate tourism between India and Japan, IATO, the 
national apex tourism body signed an MOU with Okinawa-India 
Friendship Association (OIFA) & Onna Village Tourism 
Association of Japan in New Delhi today. The MOU was signed 
on behalf of IATO by Mr Rajiv Mehra, President IATO and Mr 
Moritake Tomikawa, President – Okinawa India Friendship 
Association (OIFA) and Ms Rumiko Miyazaki, Chairperson – 
Onna Village Tourism Association. Present on the occasion 
were Mr Yoshimi Nagahama, Mayor of Onna Village and Mr Ravi 
Gosain – Vice President-IATO.

IATO signs an MoU with Japanese tourism 
associations to promote tourism between 
two countries  

Saudia, announces a significant expansion of its global flight 
network, adding more than ten new destinations for 2025. This 
strategic growth, fuelled by a 16 per cent increase in international 
guest numbers last year, reflects the airline’s commitment to 
connecting the world and meeting increasing global travel 
demand. The new destinations offer a diverse range of options, 
spanning Europe, the Middle East, and Asia.

Saudia expands global network with over 10 
new destinations for 2025

Thomas Cook (India) Limited, India’s leading omnichannel 
travel services company and its group company SOTC 
Travel, have signed a strategic 24-month partnership with 
Korea Tourism Organization – a collaboration that focuses 
on Special Projects towards increasing visibility for the 
destination in the high-potential India market. The 
Memorandum of Understanding was signed by Mr Rajeev 
Kale, President & Country Head, Holidays, MICE, Visa – 
Thomas Cook (India) Limited, Mr SD Nandakumar, 
President & Country Head – Holidays & Corporate Tours – 
SOTC Travel and Mr Myong Kil Yun, Regional Director – 
India & SAARC Countries, Korea Tourism Organization.

Thomas Cook India & SOTC signs strategic 
MOU with Korea Tourism Organization



COM M U NIQUÉ

Ebix Travels and Delhi Capitals reignite 
partnership for the 2025 T20 Season
Ebix Travels Private Ltd. announces that it has entered 
into a strategic partnership with Delhi Capitals as an 
Associate Sponsor for the upcoming 2025 T20 cricketing 
season, covering both the men’s and women’s teams. This 
collaboration marks a significant milestone in the Indian 
T20 cricketing landscape, with Ebix joining forces with 
one of the most exciting teams in the league.
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The Fern Hotels & Resorts announces the launch of its latest 
experiential resort, Jawai Zinc Journey by The Fern, located in the 
scenic and wildlife-rich region of Jawai, Rajasthan. This new 
addition to the brand’s portfolio further strengthens The Fern 
Hotels & Resorts’ position as a leader in eco-sensitive and 
sustainable hospitality. The company now has a total of 17 
properties in Rajasthan, operational and shortly opening.

The Fern Hotels & Resorts unveils new wildlife 
retreat in Rajasthan

Cruise Professionals has been appointed by Crystal Cruises as 
their preferred sales agency in India. Crystal has been the 
watchword for exceptional cruises for three decades. In 2022, A&K 
Travel Group acquired the Crystal brand. They refurbished and 
relaunched the flagships, Crystal Serenity and Crystal Symphony. 
Now that Crystal has set a new standard at sea, they look forward 
to welcoming guests to the exceptional world of Crystal.

Crystal Cruises appoints Cruise Professionals as 
their Preferred Agency in India

Sri Lanka launches it’s first-ever Conference 
Ambassador Programme
Sri Lanka has marked a significant milestone in its journey to 
becoming a premier destination for international conferences with 
the launch of the Sri Lanka Conference Ambassador Programme 
(SLCAP). This first-of-its-kind initiative, presented by Cinnamon 
Hotels & Resorts, the Sri Lanka Convention Bureau (SLCB) and Sri 
Lankan Airlines, bringing together trusted entities to promote Sri 
Lanka as a global hub for business events.



Limitless investment opportunities and 
vast potential in Madhya Pradesh's 
Tourism Sector
With the visionary leadership of Prime Minister Shri 
Narendra Modi, Madhya Pradesh presents limitless 
opportunities and vast potential for tourism investment. If 
any state stands out for offering comprehensive facilities 
to investors while providing unique experiences for every 
traveller, it is Madhya Pradesh. Recognising the state's 
expanding tourism sector and rising investments, I firmly 
believe that in the future, the Global Investors Summit 
will be exclusively focused on tourism," says Chief 
Minister Dr. Yadav while addressing the Tourism Summit 
at GIS.

Tourism Western Australia partnered with Scoot to host an 
exclusive trade networking event in Visakhapatnam and 
Chennai. The event received an encouraging response from 47 
travel agent partners from each city. These key industry 
partners were provided with valuable insights of Western 
Australia’s incredible tourism offerings and Scoot's seamlessly 
connections from India to Perth via Scoot's extensive network.

Tourism Western Australia and Scoot 
organises trade event in Chennai and 
Visakhapatnam 

After achieving a resounding success with its inaugural edition, it 
has returned with its second edition. This premier travel and 
tourism event took place in February end, showcasing Karnataka 
as a vibrant and diverse global tourism hub.

Karnataka Tourism Inaugurate’s the second 
edition of ‘Karnataka International Travel Expo’

A new exhibition opens at Ben Gurion Airport in Israel
As direct international routes opened up and arrivals to Israel began 
in larger volumes, a new exhibition titled, The Eternity of Israel, 
opened at Ben-Gurion Airport’s Terminal 3. It provides visitors an 
opportunity to explore the history of Israel through archaeological 
findings and photos from rare moments of discovery. The exhibition 
takes passengers on a journey through the history of the people of 
Israel – a story of strength, challenges, upheavals, and revival, 
spanning thousands of years and illustrating the power of the 
people’s renewal.
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OA Globe DMC unveils new identity at 
SATTE 2025

One Above Global DMC has officially rebranded as OA 
Globe DMC, marking a new chapter in its journey as a 
dynamic and forward-thinking leader in the travel 
industry. The transformation was unveiled at SATTE 2025, 
setting the tone for an exciting future driven by 
experiential travel, collaboration, and an unwavering 
commitment to excellence.





As a self-proclaimed Bollywood aficionado, I've often 
found myself daydreaming about the vibrant locales 
showcased in our favourite films. The allure of Bollywood 
extends beyond the silver screen, captivating audiences 
worldwide and transforming ordinary destinations into 
iconic tourist hotspots.
- Bharti Sharma

LIVE WIRE

The world,
a stage and

its spotlight



LIVE WIRE

Cinema, the mirror of society
Bollywood, India's prolific film 
industry, produces over a 
thousand films annually, reaching 
audiences across the globe. Its 
influence permeates various 
aspects of culture, fashion, and 
notably, tourism. The depiction of 
picturesque landscapes and 
exotic locales in Bollywood films 
often ignites a desire among 
viewers to experience these 
settings firsthand.

Seeing is believing
The phenomenon where 
cinematic portrayals inspire 
travel is known as film-induced 
tourism. Bollywood has been a 
catalyst in this domain, with 
several destinations witnessing a 
surge in visitors post their 
on-screen appearances.
• Ladakh's Pangong Lake: 
Featured in the climax of ‘3 Idiots,’ 
Pangong Lake's pristine beauty 
captivated audiences, leading to a 
significant increase in tourism to 

this remote region. 
• Spain: The film ‘Zindagi Na Milegi 
Dobara’ showcased Spain's vibrant 
culture and scenic locales, 
resulting in a 32 per cent increase 
in Indian tourists to the country 
within six months of the film's 
release.
• Rajasthan's Palaces: Movies like 
‘Jodha Akbar’ and ‘Bajirao Mastani’ 
highlighted Rajasthan's majestic 
forts and palaces, drawing tourists 
eager to relive the grandeur 
depicted on screen. 

Every place has a story
waiting to be told
Bollywood doesn't just spotlight 
popular tourist spots; it also 
brings lesser-known destinations 
into the limelight. By choosing 
unconventional locations, 
filmmakers introduce audiences 
to India's diverse landscapes, 
fostering curiosity and travel 
interest.
• Manali and Rohtang Pass: The 
movie ‘Jab We Met’ featured 

these locales, showcasing their 
natural beauty and leading to 
increased tourist footfall.
• Chanderi, Madhya Pradesh: 
‘Stree,’ a horror-comedy, was set 
in this quaint town, piquing 
interest among travellers seeking 
offbeat destinations.

Tourism is the golden goose
The surge of tourists to film 
locations brings substantial 
economic benefits. Local 
businesses experience increased 
demand for accommodations, 
dining, and crafts, bolstering 
residents' livelihoods. To 
accommodate the influx, 
infrastructure developments such 
as improved roads and enhanced 
public facilities are often 
undertaken. This tourism boom 
also generates employment 
opportunities in hospitality, 
transportation, and tour services, 
contributing to the region's overall 
economic growth.
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Every rose has its thorn
However, this symbiotic 
relationship between Bollywood 
and tourism presents 
challenges. A sudden influx of 
tourists can strain natural 
resources and disrupt local 
ecosystems. Preserving the 
cultural integrity of destinations 
is crucial to prevent the erosion 
of local traditions and values. 
Additionally, rapid tourist 
booms can overwhelm existing 
infrastructure, leading to issues 
like overcrowding and 
inadequate public services.

To travel is to live
As a Bollywood enthusiast, 
visiting these iconic locations 
has been a dream come true. 
Standing by Pangong Lake, I 
could almost hear Rancho's 
infectious laughter from ‘3 
Idiots.’ Walking through the 
bustling streets of Chanderi, I 
felt the eerie yet exciting vibe of 
‘Stree.’ These experiences have 

deepened my appreciation for 
the seamless blend of cinema 
and reality, where storytelling 
transcends screens and 
becomes a tangible adventure.

The best is yet to come
To fully capitalize on 
film-induced tourism, 
collaborative efforts are 
essential. Tourism boards and 
film industries can form 
strategic partnerships to 
promote destinations, offering 
incentives for filmmakers to 
choose specific locales. 
Implementing sustainable 
tourism practices ensures that 
growth doesn't compromise the 
environment, as seen in 
Thailand's proactive measures 
to protect Koh Samui amid 
increased interest from 
productions like "The White 
Lotus" �cite�turn0news6�. 
Engaging local communities in 
tourism activities helps 
preserve cultural heritage while 

providing authentic experiences 
for visitors, exemplified by the 
restoration of the Sad Hill 
cemetery in Spain, which 
revitalized the area and 
attracted enthusiasts of "The 
Good, the Bad and the Ugly" 

The show must go on
Bollywood's influence on tourism 
is a testament to the power of 
storytelling. It transforms 
mundane locations into magical 
realms, inviting audiences to step 
beyond their screens and embark 
on journeys of discovery. As both 
industries continue to evolve, 
their intertwined destinies 
promise a future where every film 
is an invitation to explore, and 
every journey is a story waiting to 
be told.
So, fellow Bollywood buffs, pack 
your bags, follow the cinematic 
trails, and let the magic of movies 
guide your next adventure.

LIVE WIRE
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Rich in natural splendour and cultural heritage, Chhattisgarh holds immense significance in India’s tourism 
landscape. However, much of its beauty and experiences remain untouched, offering travellers an opportunity for 
true exploration. Shri Vivek Acharya (IFS), Managing Director, Chhattisgarh Tourism Board, shares insights into the 

future plans for Chhattisgarh, and initiatives to promote its rich cultural and natural heritage.

- Sudipta Saha

Chhattisgarh
A journey through culture             and nature
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Blessed with dense forests, 
cascading waterfalls, and a rich 
tribal heritage, this state is a true 
paradise for explorers. Whether it's 
the roar of Chitrakote Falls, the 
serenity of Barnawapara Wildlife 
Sanctuary, or the vibrant hues of 
tribal art and culture, Chhattisgarh 
offers an experience like no other. A 
forward-thinking leader, Shri Vivek 
Acharya is dedicated to positioning 
Chhattisgarh as a key tourism 
destination while also prioritising 
industry education and 
development for long-term 
success.

Elevating tourism
Chhattisgarh is an emerging 
destination with immense potential 
across various tourism segments, 
including religious, adventure, and 
ethnic tourism. “Chhattisgarh, as a 
relatively young and emerging 
tourism destination, holds immense 
potential. Our tourism sector is 
primarily driven by religious tourism, 
followed closely by adventure and 
ethnic tourism, with tribal tourism 
being a significant highlight,” says 
Shri Vivek Acharya.

He further shares, “Recognising 
Chhattisgarh’s rich tribal heritage, 
we are actively working on a 
homestay policy that will empower 
local communities. This initiative 
aims to provide incentives and 
subsidies for tribals to expand their 
homes, enabling them to host 
tourists. By fostering this unique 
cultural exchange, we aspire to offer 
travelers an authentic experience 
while creating sustainable 
livelihood opportunities for our 
tribal communities.”

Culture, cuisine & 
community
Chhattisgarh is redefining rural 
tourism by offering travellers an 
opportunity to experience authentic 
tribal life. Through its homestay 
initiatives, visitors can engage with 
indigenous communities, savour 
traditional cuisine, and witness a 
way of life deeply connected to 
nature. “In these homestays, visitors 
can immerse themselves in the 
vibrant culture and traditional 
cuisine of the tribal communities. 
These tribes continue to live in 
harmony with nature, preserving 
age-old customs and sustainable 
ways of life. This initiative is a key 
part of our efforts to promote rural 
tourism in Chhattisgarh,” adds Shri 
Vivek Acharya. 
“Recently, our commitment to 
sustainable tourism received global 
recognition, as the village of 
Dhudmaras, located in the deep 
south of the state, was honored with 
a United Nations award for Best 
Rural Adventure Tourism Village. 
This achievement further 
strengthens our vision of positioning 
Chhattisgarh as a leading 
destination for authentic and 
immersive rural experiences,” 
mentions Shri Vivek Acharya. 

Shri Vivek Acharya
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Expanding horizons
Chhattisgarh is strategically 
broadening its tourism focus, 
targeting both domestic and 
international markets. Among the 
key global markets, Pennsylvania, 
Dubai, and Spain have emerged as 
primary areas of interest for 
promoting the state's diverse 
tourism offerings.
“In recent years, domestic tourism 
has seen a significant surge, 
particularly post-pandemic, as 
travel restrictions led Indian 
travellers to explore homegrown 
destinations. This shift, often termed 
‘revenge tourism,’ saw many states 
prioritising domestic travel. While 
domestic tourism remains the 
backbone of the industry, inbound 
tourism brings higher revenue and 
enhances global visibility. 
Recognising this, Chhattisgarh is 
now actively working to attract more 
foreign tourists, ensuring a 
balanced approach that leverages 
both local and international 
opportunities for sustainable 
tourism growth,” states Shri Vivek 
Acharya. 

Growing film, MICE, and 
experiential tourism
Chhattisgarh is rapidly emerging as 
a preferred destination for film 
production, large-scale events, and 
experiential tourism. “Over the past 
year, 27 movies have been filmed in 
the state, with one receiving a 
National Award. Recognising the 
power of cinema in influencing 
travel, the government has 
introduced various subsidies and 
incentives for filmmakers, including 

additional benefits for productions 
that hire local artists. This initiative 
has attracted Bollywood projects, 
making Chhattisgarh a sought-after 
filming location,” highlights Shri 
Vivek Acharya.
He further expresses, “The state 
has sanctioned a Film City in 
Raipur, which will be developed 
alongside a Convention Center on 
a PPP model in collaboration with 
leading hotel chains. This venue 
will serve as a hub for MICE 
tourism (Meetings, Incentives, 
Conferences, and Exhibitions), 
hosting government and corporate 
events, as well as tourism expos.”
In addition, Chhattisgarh recently 
organised the Central India 
Conclave, bringing together seven 
states on World Tourism Day. 
Building on this success, the state 
is planning a national-level 
tourism event in Raipur in the 
upcoming financial year, further 
cementing its place on India’s 
tourism map.
Shri Vivek Acharya further adds, 
“Apart from film and MICE tourism, 
wedding tourism is another area of 
focus, aligning with India’s 
booming destination wedding 
market. Moreover, experiential 
tourism is being actively 
promoted, as immersive and 
unique experiences play a crucial 
role in increasing tourist footfall.”
Chhattisgarh’s holistic 
approach—spanning film tourism, 
MICE tourism, wedding tourism, 
and experiential tourism — 
demonstrates its commitment to 
creating a dynamic and thriving 
tourism ecosystem.
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Tourism on a
Shoestring

In a stunning act of financial wizardry, the Government of India has 
unveiled its latest vanishing trick—making the overseas tourism 

promotion budget disappear.

- Tripti Jain

India’s grand budgetary magic trick
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With just INR 3 crore allocated for 
marketing India to the world, the 
tourism industry is left wondering 
whether they should invest in 
billboards or just hand out postcards 
at international airports. As the global 
tourism race speeds ahead, India 
seems content watching from the 
sidelines, waving meekly with an 
empty wallet.

See You... If You Can Find Us! 
Rajiv Mehra President, Indian 
Association of Tour Operators is no 
stranger to navigating turbulent 
waters in the tourism industry, but 
even he finds the current allocation 
beyond absurd. “This is a major 
setback for India’s inbound tourism. 
The Ministry of Tourism, IATO, and 
other stakeholders rely heavily on 
overseas marketing and participation 
in global trade fairs to attract foreign 
travellers. With such a reduced 
budget, our visibility in international 
markets will be severely impacted,” 
he shares.
For an industry that is still trying to 
recover, a marketing budget smaller 
than some five-star hotel events is not 
just an insult—it’s a declaration of 

disinterest. Mr Mehra warns, “Foreign 
travel agents are already raising 
complaints, citing India’s declining 
presence in the global tourism 
market. If the government is serious 
about making India a global tourism 
giant, he insists that the budget needs 
an immediate twentyfold increase.”

Marketing or Mirage? 
Rajiv Kohli, Joint Managing Director, 
Creative Travel doesn’t mince words 
when assessing the situation. He 
shares, “Three crores? That’s not a 
budget; that’s a rounding error. We 
should be spending at least 100 
million dollars a year to compete 
internationally. Instead, we’ve been 
given just enough to afford a handful 
of trade show booths and a few digital 
ads that no one will see.”
He stresses that India needs a 
strategic sales pitch, not just 
participation in a few global events. 
“We need hard-hitting digital 
campaigns, high-quality promotional 
videos, and a dedicated approach to 
marketing India as a must-visit 
destination. Right now, we are just 
setting ourselves up for failure. Stop 
expecting miracles from the 
government and let the private sector 
take control of India’s tourism 
marketing before it’s too late.”

Frame and hang it in a museum!
HS Duggal, Managing Director, 
Minar Group takes a more sarcastic 
stance on the matter. “Let’s be 
honest—INR 3 crore for international 
tourism marketing is not a budget, 
it’s a symbolic gesture,” he says. 
“Countries with far smaller tourism 
economies allocate hundreds of 
crores to ensure visibility in key 
markets. Meanwhile, we’re expected 
to make do with peanuts.”
He emphasises the importance of 
visibility at top-tier travel trade shows 
such as ITB Berlin and WTM London. 
Without a strong presence in these 
global arenas, India risks fading into 
irrelevance while other nations seize 
the spotlight. “We need at least INR 
300 crore for meaningful international 
promotions,” he asserts, adding that 
marketing India in a globalised 
tourism landscape requires more 
than wishful thinking.

Rajiv Mehra

Rajiv Kohli

HS Duggal
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A tourism budget that is as useful 
as a chocolate teapot!
Ravi Gosain Founder & MD, Erco 
Travels Pvt. Ltd. has spent years 
advocating for a robust international 
marketing strategy for Indian tourism. 
Yet, every year, he finds himself 
fighting the same battle. “India 
attracts just 10-12 million foreign 
tourists annually, while smaller Asian 
countries see three to four times 
more. Why? Because they invest in 
marketing. India, on the other hand, 
seems to believe that tourists will just 
magically appear,” he says.
A strong overseas marketing strategy, 
according to him, requires a budget of 
at least INR 1000 crore. “We need to 
invest in influencer collaborations, 
social media campaigns, digital ads, 
cultural roadshows, and partnerships 
with major airlines. The world won’t 
come to us if we don’t go to them first.”

Tourism is diplomacy—And we’re 
losing the battle!
Tarun Bansal, Joint Secretary, FHTR 
sees tourism as more than just an 
industry—it’s a tool for global 
diplomacy. He says, “Tourism is not 
just a revenue earner, it is the best 
way to generate goodwill for the 
nation. A country like India, with its 
immense cultural heritage, should be 
using tourism as soft power. But 
instead, we are doing the 
opposite—by cutting the budget, we 
are reducing our global influence.”
He believes the government must 
revive its tourism campaigns with 
fresh, long-term investments. “The 
‘Incredible India’ campaign is over 15 
years old. We need a new vision, a 
new tagline, and sustained 
investment for at least three years. 
Without a consistent marketing push, 
we are simply handing the advantage 
to our competitors.”

A call to arms for India’s travel 
trade
The tourism industry in India is an 
economic powerhouse waiting to be 
unleashed. But with a budget that 
barely covers a single global campaign, 
how does the government expect to 
compete with aggressive tourism 
boards from Thailand, Singapore, and 
the UAE?
This is not just about money; it’s about 
intent. A country that genuinely values 
its tourism industry will invest in its 
growth, not throw it a bone and expect 
miracles. It’s time for the private sector 
to step up, innovate, and create an 
independent marketing strategy 
before India becomes the forgotten 
destination in global travel. The world is 
moving fast. The question is—does 
India want to be a leader in tourism, or is 
it content being a footnote in someone 
else’s travel diary?

Ravi Gosain

Tarun Bansal,

PU B LIC EYE





Morocco is a destination of culture, adventure, and 
growing opportunities. Jamal Younes Kilito, Country 
Manager India, MNTO, shares insights into Morocco’s 
growing appeal in India, its participation in trade events, 
and the roadmap for future engagements.
- Naina Nath

OFFS HOR E B INOCU L A RS

Crown jewel of culture and heritage!
Morocco

 Jamal Younes Kilito
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Strengthening trade relations 
Morocco is emerging as a 
sought-after destination for 
Indians, thanks to the strategic 
efforts of the Moroccan National 
Tourist Office. This year, the 
Moroccan delegation included 10 
co-exhibitors, including hotels and 
DMCs offering tailored 
experiences at an exhibition in 
India. “As the number of Indian 
visitors to Morocco increases, it 
will become feasible for us to be 
present at multiple trade shows in 
the future. Our goal is to nurture 
this market by providing more 
engagement opportunities and 
industry collaboration,” says Jamal. 

Expanding marketing efforts 
in India 
Since opening its India office in 
September 2023, MNTO has 
prioritised B2B partnerships with 
tour operators, focusing on joint 
marketing initiatives and setting 
visitor targets. The initial phase has 
involved roadshows in Mumbai and 
Delhi, with plans to expand 
outreach to Bengaluru, Kolkata, 
and Ahmedabad in 2025. Jamal 
emphasises, “Our marketing efforts 

are designed to ensure steady 
growth in Indian arrivals. We are 
focused on building relationships 
with the travel trade. This will 
strengthen Morocco's brand 
presence.”
In addition to mainstream tourism, 
MNTO is keen on tapping into 
niche segments such as MICE, 
weddings, and filmmaking. While 
consumer-focused campaigns are 
not yet a priority, the office plans to 
introduce a structured training 
program for travel agents to 
improve destination awareness. 
Familiarization trips remain an 
integral part of their strategy, 
allowing trade partners to 
experience Morocco firsthand. “We 
believe that once travel agents see 
Morocco’s potential, they will 
confidently recommend it.”

Morocco’s record tourism 
growth
With 17.5 million tourists in 2023, 
Morocco remains Africa’s leading 
travel destination. France, Spain, 
the UK, Germany, Belgium, and the 
Netherlands remain the top source 
markets. The growth has been 
remarkable, with overall visitor 

numbers up by 40 per cent 
compared what they were earlier.
India is an emerging market for 
Morocco, with 41,000 Indian 
travellers visiting in 2023—a 43 per 
cent increase from 2022. While the 
current figures are promising, 
MNTO aims to accelerate this 
growth, targeting 100,000 Indian 
visitors in the coming years. 
Achieving this milestone would 
bolster the case for direct flights 
between the two countries. Jamal 
shares, “We hope to reach this goal 
by 2027. The demand is there, and 
we are working towards making 
travel more seamless.”

A destination for every 
traveller 
Indian travellers to Morocco 
mainly include honeymooners, 
solo explorers, and couples. The 

country’s diverse offerings make 
it an attractive alternative to 
European destinations. “Morocco 
has something for everyone,” says 
Jamal.
For first-time visitors, he 
recommends the ‘Imperial City’ 
round trip, a seven-night itinerary 
covering Morocco’s key cultural 
hubs. Travellers seeking a more 
immersive experience can opt for a 
12 to 15-day itinerary. He explains, 
“We encourage Indian travellers to 
explore Morocco’s diversity beyond 
the typical routes.” Adventure 
seekers can explore Morocco’s vast 
mountains, desert treks, and coastal 
retreats, with 3,500 kilometres of 
coastline. The country also houses 
nine UNESCO World Heritage Sites 
and several intangible cultural 
heritage traditions. Surprisingly, 
Morocco even has ski resorts!

OFFS HOR E B INOCU L A RS
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A taste of Morocco 
Morocco’s rich culinary heritage is 
another attraction for Indian 
travellers, offering a balance of 
Mediterranean, Berber, and Arabic 
influences. Jamal shares, “We have 
12 Indian restaurants in Morocco, 
with four in Marrakesh alone, 
serving authentic flavours that 
cater to Indian tastes.” Shopping 
enthusiasts can explore bustling 
souks, while adventure seekers 
can experience desert safaris, 
mountain treks, and water sports. 
He adds, “There is so much to 
discover beyond tourist spots, 
from hidden gems to unique 
cultural experiences.”

Hassle-free travel
Morocco has streamlined its visa 
application process for Indian 
tourists. The e-visa system, 
accessible via 
www.accessmaroc.ma, allows 
travellers to obtain a visa in a few 

hours to a maximum of four days, 
at an affordable cost of 
approximately INR 7,000. “Only a 
passport is required, making the 
process simple,” highlights Jamal.
Despite the lack of direct 
connectivity, multiple transit 
options are available via hubs such 
as Doha, Dubai, Abu Dhabi, 
Bahrain, Jeddah, Cairo, Istanbul, 
Frankfurt, Paris, and London. These 
routes provide easy access to 
Morocco for Indian travellers. He 
adds, “While direct flights would 
be ideal, current transit routes 
provide excellent connectivity.”

MICE & destination weddings 
in Morocco 
Morocco has long been a preferred 
destination for international MICE 
events. Marrakesh alone has three 
convention centres capable of 
hosting up to 5,000 attendees. The 
country has successfully 
organised major global events, 

including the 2023 Annual 
Meetings of the World Bank and 
IMF (14,000 attendees), COP22 in 
2016 (25,000 attendees), and the 
1994 GATT meeting.  J a m a l 
shares, “Morocco has proven 
itself as a reliable host for major 
gatherings.”
The destination wedding segment 
is gaining momentum, with Indian 
weddings already being hosted at 
luxurious Moroccan venues. Many 
are organised by Indians residing 
outside India, attracting guests 
from the subcontinent. Several 
hotels specialise in Indian 
weddings and traditions, ensuring 
an authentic experience. He 
mentions, “We see Morocco as an 
exotic yet accessible destination, 
and we are working to build more 
awareness around this.”

Unlocking travel potential 
Jamal expresses confidence in 
Morocco’s potential to become a 

key destination for Indian 
travellers. He says, “Interest in 
Morocco is growing, and demand 
will follow.” With initiatives 
underway to strengthen trade 
partnerships, expand marketing 
outreach, and simplify travel 
logistics, Morocco is steadily 
emerging as a preferred choice for 
Indian tourists. As Morocco 
strengthens its foothold in India, 
MNTO remains committed to 
fostering long-term partnerships 
and awareness programs.
Jamal concludes, “Our focus is on 
expanding marketing efforts, 
deepening trade collaborations, 
and showcasing Morocco as a 
destination that caters to a wide 
range of traveller interests. 
Morocco is the new kid in town, 
offering the travel trade an 
opportunity to craft unique 
vacations and professional trips.”
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A land of timeless heritage, 
breath-taking landscapes, and 
dynamic urban hubs, Karnataka is fast 
emerging as a premier destination for 
both travellers and business 
professionals. With a bold vision to 
expand its tourism footprint and 
position itself as India’s leading MICE 
destination. Smt. Salma K Fahim, IAS, 
Secretary to Government, Dept of 
Tourism, Karnataka State Tourism 
Development Corporation shares the 
plans to make Karnataka a 
top-preferred destination.
- Sudipta Saha
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With the goal of significantly 
increasing tourism in Karnataka, 
Smt. Salma K. Fahim has a visionary 
approach for the state’s tourism 
sector. She is not only committed to 
strengthening Karnataka’s presence 
on both national and international 
platforms but also focused on 
diversifying and enhancing tourism 
experiences. By introducing 
innovative initiatives and improving 
infrastructure, she aims to position 
Karnataka as one of the most 
sought-after destinations on India’s 
tourism map.

Vision, growth, and
global outreach
Karnataka Tourism is setting 
ambitious goals for 2025, with a 
strong focus on increasing foreign 
tourist arrivals while further 
strengthening domestic tourism. 
Currently ranked 11th in terms of 
inbound tourism, the state aims to 
climb to the third or fourth position 
this year.
Adding to this, Smt. Salma K Fahim 
says, “A key area of focus will be 
MICE (Meetings, Incentives, 
Conferences, and Exhibitions) 
tourism. The recently established 
Bangalore Convention and Visitor 
Bureau is in its early stages but is 
expected to play a significant role in 
positioning Karnataka as a premier 
destination for business and 
conference tourism.”
Marketing strategies for 2025 will 
emphasise targeted campaigns to 
attract tourists from Asian countries 
and Russia, recognising these as 
high-potential markets. 
“Participation in leading global 
travel trade events, including ATM 
Middle East and ITB Berlin, will be a 
priority to strengthen Karnataka’s 
presence in international markets. 
Additionally, the state is looking to tap 

into tourism opportunities in the 
Middle East and Central Asian 
republics,” adds Smt. Salma K Fahim.

Expanding Karnataka’s global 
tourism reach
Rather than focusing on individual 
countries, Karnataka’s tourism 
strategy is best approached by 
targeting key regions with strong 
potential for growth. Asia, 
particularly Vietnam, Cambodia, and 
Japan, has emerged as an important 
market. “With a rising number of 
Indian travellers visiting these 
destinations, there is an opportunity 
to encourage reverse tourism and 
attract visitors from these countries 
to Karnataka. The shared colonial 
histories and cultural connections 
further strengthen the potential for 
collaboration, positioning Karnataka 
as an appealing alternative to 
traditional Western destinations 
such as Europe and America. 
Additionally, the Middle East is 
recognising tourism as a key 
economic driver, making it another 
crucial market. Travellers from Gulf 
countries seek diverse experiences, 
and Karnataka’s rich heritage, scenic 
landscapes, and adventure offerings 
make it a compelling destination. 
Strengthening partnerships with 
these regions will be essential for 
increasing inbound travel and 
fostering long-term, sustainable 
growth in Karnataka’s tourism sector,” 
highlights Smt Salma K Fahim.

Boosting MICE opportunities
Going forward, a key focus area for 
Karnataka’s tourism strategy will be 
the Meetings, Incentives, 
Conferences, and Exhibitions (MICE) 
sector. Bengaluru, in particular, 
boasts some of India’s finest 
properties and convention centres, 
including Hilton, BIEC, and Marriott, 

making it a prime destination for 
large-scale events.
“To strengthen MICE tourism, the 
approach will be multi-faceted. 
First, infrastructure development 
will be prioritised, with plans for 
large-scale venues similar to Bharat 
Mandapam in Delhi. Two major 
convention centres are already in 
the pipeline—one being developed 
by Bangalore International Airport 
Limited (BIAL) and another through 
a public-private partnership. These 
additions will enhance Karnataka’s 
capacity to host global conferences 
and exhibitions,” explains Smt Salma 
K Fahim.
Second, proactive event pitching 
will be driven by the Bengaluru 
Convention and Visitors Bureau 
(BCVB), which will actively seek to 
attract international and national 
MICE events. So two large spaces 
coming up, beside, which adds to 
the existing, mice, venues that we 
already have.
She further adds, “Third, financial 
and policy incentives will be 
introduced. A dedicated budget for 
BCVB is being planned to provide 
event-specific incentives, which 
could include subsidies, tax 
benefits, or logistical support. This 
model, successfully adopted by 
global convention destinations, will 
help Karnataka compete on an 
international scale.”
Finally, expanding MICE 

opportunities beyond Bengaluru is 
crucial. Tier-II cities such as 
Belagavi, Hubballi, and Dharwad, 
which offer strong connectivity and 
growth potential, will be developed 
as secondary MICE hubs. The goal is 
to secure at least 25 major events in 
the first year and gradually expand 
the scale and reach of Karnataka’s 
MICE sector.

Experiential tourism in 
Karnataka
Experiential tourism is becoming a 
key demand among global 
travellers, including those from 
Europe, America, and even within 
India. Modern tourists seek more 
than just sightseeing—they want 
immersive experiences that engage 
all their senses. Karnataka, with its 
diverse offerings, is well-positioned 
to meet this demand.
“The state provides a wide range of 
unique experiences, from cultural 
and heritage tourism to 
nature-based adventures and 
wellness retreats. Whether it's 
exploring the ancient ruins of Hampi 
with guided storytelling, engaging 
in traditional crafts and cuisine 
workshops, trekking through the 
lush Western Ghats, or indulging in 
Ayurvedic wellness retreats, 
Karnataka offers rich, immersive 
experiences that go beyond 
conventional tourism,” states Smt 
Salma K Fahim.
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The company, driven by a 
passionate team and visionary 
leadership, is on a mission to 
establish its presence in every 
major city across India. With 
recently inaugurated offices in 
Siliguri and Jaipur, the momentum 
is stronger than ever, and the 
roadmap for the future is even 
more ambitious.

Planting flags across India
Fly24hrs has never been just 
another travel company; it is a 
brand built on innovation, trust, 
and an unwavering commitment to 
customer service. Vaseem shares, 
"We are not just expanding 
geographically; we are 
strengthening our roots in the 
Indian travel ecosystem. The 
launch of our Siliguri and Jaipur 
offices was just the beginning. 
Next, we are bringing our services 
closer to our customers in 
Lucknow, Mumbai, and Bangalore."
Sahil adds to this emphasising the 
importance of a nationwide 
presence. "India is a vast and 
diverse market. To truly cater to 
travellers across regions, we need 
to be where they are. This 
expansion is not just about 
numbers; it's about making travel 
seamless, accessible, and 
personalised for everyone."

The power behind the 
progress
At the heart of Fly24hrs' success 
lies a dedicated team that has 
been instrumental in turning vision 
into reality. The company's 
remarkable growth trajectory is a 
testament to the efforts of its 
people. Vaseem shares, "Our 
strength is in our team. The 
dedication and passion with which 
they work are unparalleled. Each 
milestone we achieve is a 
collective victory, and our 
expansion is as much about our 
employees as it is about the 
business."
Sahil highlights how this team has 
transformed the company’s 

Fly24hrs is making waves with its aggressive expansion strategy. Sahil Raj Chaudhary, CEO and 
Vaseem Parvez, CCO, Fly24hrs share their plans for this year.
- Tripti Jain
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Fly24hrs   Setting foot in one city at a time!

ambitions into tangible success. 
He shares, "Every city we expand 
into is a new challenge, but with 
the right people, every challenge 
turns into an opportunity. We have 
built an ecosystem where every 
employee contributes to our larger 
mission. That’s why we are where 
we are today."

A brand beyond borders
Fly24hrs is not just focusing on 
physical expansion; the brand is 
evolving to become synonymous 
with trust and innovation in the 
travel industry. The upcoming Visa 
Monster portal is a testament to 
their commitment to simplifying 
travel experiences. Vaseem shares, 
"Our growth isn’t limited to offices; 
we are also strengthening our 
digital footprint to enhance 
customer convenience. This 
combination of physical presence 
and tech-driven services will make 
Fly24hrs an industry leader."
Sahil highlights the bigger vision 
behind their rapid growth. "The 
dream is to be a household name 
in travel services. We want to 
ensure that no traveller in India has 
to look too far to find a Fly24hrs 
office. The journey has just begun, 
and the best is yet to come."

The sky is just the beginning
With an unwavering commitment 
to expansion, innovation, and 
customer satisfaction, Fly24hrs is 
redefining the Indian travel 
landscape. The recent openings 
in Siliguri and Jaipur serve as 
stepping stones for a much larger 
journey ahead. Vaseem shares, 
"We are creating a brand that will 
be remembered for decades to 
come, with our team, our vision, 
and our strategy, nothing can 
stop us."

Sahil sums it up perfectly, and 
explains, "We are not just flying; we 
are soaring. The dream is big, the 
plan is solid, and the execution is 
relentless. India, get 
ready—Fly24hrs is coming to a city 
near you!"

Vaseem ParvezSahil Raj Chaudhary
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EXPERIENCE ISLAND
LIFE IN LUSH

TECHNICOLOUR

Experience Island Life in
Lush Technicolour

www. i s landl i fe . t ravel

Surrounding the island is a spectacular
lagoon in shades of turquoise and

shimmering azure blue. If you want to get
away from it all and experience affordable,

laid-back rustic at a Maldives resort, you
can’t find anywhere better than Medhufushi

Island Resort.



Madhya Pradesh continues to captivate travellers with its rich tapestry of history, culture, and 
breath-taking landscapes. From ancient temples and UNESCO-listed heritage sites to thriving 
wildlife sanctuaries and immersive cultural experiences, the state is charting an ambitious course 
to elevate its tourism potential. Under the visionary leadership of Shri Sheo Shekhar Shukla, 
Principal Secretary of the Tourism and Culture Department and Managing Director, Madhya 
Pradesh Tourism Board, the state is poised to embrace 2025 with transformative initiatives.

- Sudipta Saha
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UNVEIL THE OFFBEAT 
DESTINATIONS
AROUND BHOPAL
A Gateway to Madhya Pradesh

Steeped in history, the heart of India is 
unfailingly a kaleidoscope of cultural wonders. 
From the grandeur of age-old temples and the 

beauty of palaces and the imposing presence of 

Glide through the composed Upper 
Lake, admiring the iconic Taj-ul-Masajid. 
Explore the opulent Shaukat Mahal, a 
testament to architectural brilliance. 
Wander through the vibrant markets of 
Chowk Bazaar and New Market and 
unwind by the serene Lower Lake. Don't 
miss Bharat Bhavan showcasing the 
best of Indian art and literature. 
Traverse through the State Museum 
which stands as a gateway to Madhya 
Pradesh’s rich past, housing ancient 
sculptures, rare manuscripts and fossils 
that whisper stories of bygone eras. The 
Tribal Museum immerses its visitors into 
the lives of the region’s indigenous 

urban life and natural beauty. But 
the real magic lies beyond its city 
limits. Explore and pick what 
intrigues you!

The Great Stupa of Sanchi: 

this UNESCO World Heritage Site 
just 48 km away from Bhopal. 
Marvel at ancient Buddhist stupas 

into the rich history of Buddhism in 
India.

Udaygiri Caves: 

Hindu and Jain caves just 57 km 
from Bhopal, renowned for their 

architectural details.

Bhojeshwar Temple: 
Witness the grandeur of this 

Site, an awe-inspiring Shiva temple, 
showcasing the architectural 
prowess of ancient India just 28 km 
from the city.

Bhimbetka: 

UNESCO World Heritage Site, home to the 

50 km from Bhopal.

Ratapani Tiger Reserve: 
Embark on a thrilling wildlife safari just 70 
km from state capital and encounter 

wildlife amidst scenic landscapes.

Pachmarhi – Satpura Tiger Reserve & 
Narmadapuram:
Venture into the heart of the Satpura Range 

heritage site Satpura Tiger Reserve, a 
paradise for nature lovers. Explore the 
scenic beauty of Pachmarhi and visit 

on the banks of the sacred Narmada River.

history and culture at the Indira Gandhi 

Museum of Mankind). The Mrignayanee 

Chanderi and Maheshwari weaves, tribal 

with its delicate gold and silver thread 
work. Discover the stunning Jagdishpur, 

escape the city bustle amidst a scenic 

experiences at Khari village.

Imagine a place where history whispers through ancient 
monuments while nature casts a spell with the gentle 
waves lapping. This is Bhopal, the 'City of Lakes,' the 
soul of Madhya Pradesh. Nestled amidst stunning lakes, 
this ‘City of Royals’ beckons to experience long, 

cultural legacy, truly embodying the heartland of India. 
Come and ascend the Gauhar Mahal for breathtaking 
panoramic views. Immerse yourself in the rich tapestry 
of Madhya Pradesh at the State Museum, home to a 

EXPLORE BHOPAL'S 
ENCHANTING SURROUNDINGS

Follow MPTourism on: www.mptourism.com | www.tourism.mp.gov.in  info@mp.gov.in

The Green
Heartland awaits..! 

lake-studded tranquility, culture and heritage.
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Korea Tourism Organization Sees 44 per cent Surge in Indian Arrivals
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Korea Tourism Organization (KTO), in 
collaboration with the Travel Agents 
Association of India (TAAI), successfully 
hosted the Korea Tourism Roadshow in 
Delhi, strengthening its engagement 
with key travel trade partners and 
industry leaders. The event comes at a 
time when Indian tourism to South 
Korea has witnessed remarkable 
growth, with 176,668 Indian visitors 
recorded in 2024—a 44 per cent 
increase from 2023.

The Network of Indian MICE 
Agents (NIMA) celebrated a 
decade of excellence, marking 
its 10th anniversary with a grand 
event. In this milestone moment, 
NIMA also announced the 
reconstitution of its Executive 
Team, with key 
leadership appointments.

NIMA celebrates 10 years and announces new executive team



Centara Villas Phi Phi Island
Centara Hotels & Resorts announces the appointment of Prapaijit Thongma as 
General Manager of Centara Villas Phi Phi Island. A distinguished hospitality 
professional, Prapaijit brings extensive leadership experience and deep 
expertise in beach resort management to this exciting new property, set to open 
in Q1 2025.

OA Global DMC
OA Global DMC appoints Saroj Jena as the new Chief Operating Officer (COO). 
With 20 years of expertise in managing operations and sales, Saroj brings a 
wealth of experience, a collaborative approach, and a strong focus on 
teamwork. His leadership will further strengthen our ability to deliver 
exceptional services to our clients and drive our growth in the industry.

Brand USA 
Brand USA, announces the appointment of Leah Chandler, CDME as its new Chief 
Marketing Officer, beginning March 17, 2025. With over 20 years of experience in 
branding, advertising, and destination marketing within the travel and tourism 
industry, Chandler will lead Brand USA’s global marketing strategy. She will 
spearhead efforts to inspire international travel to the United States through 
innovative campaigns and by elevating the country’s presence as a premier global 
destination.

WelcomHeritage
WelcomHeritage announces the appointment of Mr Ashutosh Chhibba as its 
Chief Executive Officer (CEO). With over 30 years of exemplary experience in the 
hospitality industry, Mr Chhibba is poised to lead WelcomHeritage into an 
exciting new era of growth, innovation, and operational excellence.
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